
CounterTopics Trivia Question
Congratulations to Tiffiny Barany, operations manager, Quality Creations Inc., Clearwater, Florida, who knew 

that Caesarstone and granite have been added to the VT Stone Surfaces’ product mix. Barany won a VT prize 

for the correct answer. 

 

Question: What COMPANY HAS AN EXCLUSIVE SPONSORSHIP WITH THE “BOYCE ON BUILDING” 

BLOG ON BUILDER ONLINE?  

 

Answer this question based on this issue of CounterTopics for a chance to win a VT prize. View the newsletter 

on VT’s Web site at www.vtindustries.com/trivia and submit the correct answer by filling in your contact 

information electronically by February 15, 2010. Limit one entry per person, and one winning per year.  

VT employees and sales representatives are excluded from this promotion.

QUESTION:
Why do I have to only use letters or numbers in my 
purchase order number?

ANSWER:
If symbols such as  @, #, $, %, ^, &, *, (,), + are used in 
the purchase order number field  the computer system 
recognizes these as part of the programming code. 
This may cause problems with the transmission of the 
order. Please only use numbers and / or letters in the 
purchase order field.

VTonline®

User Tip

As part of our commitment to enhance your 
VTonline® experience through ongoing training and 
education, we invite you to participate in VTonline by 
submitting your questions or comments to: MGebers@
vtindustries.com.

Our interactive team of experts will diagnose your  
symptoms and offer their prescription for online relief.

1.800.827.1615 EXT. 250
F 712.368.4183
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As 2009 has drawn to a close, we reflect on the last 

12 months and look to 2010 with a renewed sense of 

optimism.

In 2009, VT Industries continued to strengthen its 

partnership with our valued customers. One unique 

advertising initiative that they are currently 

benefiting from is an exclusive, 12-month 

sponsorship of one of our industry’s most highly-

visited blogs. VT began sponsoring the “Boyce on 

Building” blog on Builder Online in June. Blogger 

Boyce Thompson serves as editorial director for the 

BUILDER group of magazines published by Hanley 

Wood, LLC., and is widely considered the “voice”  

of the housing industry.

In addition, Boyce also serves as editorial director 

of Big Builder, Multifamily Executive, and several 

other industry publications. He brings 26 years 

of experience writing and editing articles about 

home building, architecture and retailing. This 

sponsorship opportunity is an excellent platform to 

promote VT Fine Laminate Countertops to a large, 

industry-specific audience.

With this exclusive arrangement, VT drives traffic 

to our Web site to realize the benefits of VT Fine 

Laminate Countertops. To date, VT Industries has 

seen very favorable click-through statistics and have 

promoted our product to nearly 40,000 viewers over 

the past five months. 

To view “Boyce on Building” or VT’s advertisements, 

please visit http://www.builderonline.com/builder-

blogs/builderbloggers.aspx.

By Trisha Clausen-Schmitt
Vice President of Corporate Marketing

PERSPECTIVES

180fxTM Laminate Creates ‘Buzz’ Among  
VT Industries Customers

INSIDE THIS ISSUE

In July, VT Industries partnered with the Formica 

Corporation to launch its new 180fx™ laminate 

collection. Since then, VT territory sales managers 

have been busy promoting the benefits of 180fx 

laminate paired with VT premium edge profiles.

Formica’s launch of the 180fx collection was 

inspired by the large-as-life patterns of laminate 

they were promoting. Customers were encouraged 

to incorporate an 180fx laminate display top with 

a Barcelona, Geneva, or Valencia edge profile into 

their existing showroom along with literature and 

additional selling pieces. 

“VT customers were the first in the market to 

have access to the selling tools and display tops 

featuring the 180fx laminate, which created 

an advantage and a lot of excitement for our 

customers,” according to Chris Schlabach, national 

sales manager, VT Fine Laminate Countertops. 

“VT Industries and their customers played an 

instrumental role in creating momentum and 

‘buzz’ in the industry for the launch of our new 

180fx laminate series,” added Brian LaDuke, 

national sales manager, Formica Corporation. 

Examples of positive feedback on 180fx from VT 

customers included the following comments:

“Everybody loves it.” – Rick Leuken, kitchen 

department manager, Bob’s Salvage and Home 

Improvement, Effingham, Illinois.

“The new FXRD is mind blowing. The first time 

I saw it, I could not believe how much it looked 

like granite. Customers love the new fx laminate 

colors with the look of granite, but for the price 

of laminate. And it is maintenance free!” – Mike 

Bowlen, head of sales at Front Range Cabinet 

Company, Colorado Springs, Colorado.

“Everyone has been quite impressed with Formica’s 

new laminate.” – Patty Breeding, Superior 

Countertops, Moraine, Ohio.

“The new 180fx laminate is a great solution for the 

budget-conscious customer who wants the look 

of granite.” – Rhonda Ware, co-owner, Floor to 

Ceiling Store, Ottumwa, Iowa.

continued on page 2

Front Range Cabinets showroom in Colorado Springs, Colorado.

As a result of Wilsonart’s continuing focus 

to redefine the laminate countertop, they 

have introduced a brand new line of stylish, 

molded acrylic sinks specifically designed to be 

undermounted to laminate countertops. The new 

Wilsonart HD® Sinks provide the stunning look 

of an undermount sink while enjoying all the 

benefits of a luxury product at an affordable price.

In 2005, Wilsonart introduced their line of High 

Definition® laminates which revolutionized the 

industry through design and technology. With the 

introduction of the HD Sink collection, Wilsonart 

is transforming kitchen performance. When 

Wilsonart’s HD laminates are paired with VT’s 

postformed laminate countertops, the result is a 

cleaner, safer countertop because there are no 

seams to collect dirt and grime. 

Previously, with laminate countertops, a surface 

mounted sink was the only option available. Now, 

with Wilsonart HD Sinks, there is a seamless flow 

Wilsonart® Sinks Are Specially Designed For 
Undermounting to Laminate Countertops

A 2’ x 2’ 180fx Blue Storm laminate sample placed over a real slab of 
granite at Floor to Ceiling in Ottumwa, Iowa.

IN THE NEWS

VT Names 
Bruce Campbell 
as Vice President, 
Operations

Bob Beach Retires After 19-Year Tenure 
With VT Industries

Tom Coleman Retires After 25 Years With 
VT Industries

Mr. Tommy Coleman, Territory Sales Manager 

for Eastern Texas, Louisiana, and New Mexico is 

retiring at the end of 2009. He has been a vital 

part of the VT Industries sales team for over 25 

years. “Tommy has been a vital part of the growth 

of VT Industries over the years as both a Regional 

Sales Manager and Territory Sales Manager,” 

explains Chris Schlabach, National Sales Manager.

Tommy’s easy going nature or “southern charm”, 

combined with his astute sense of professionalism, 

humor, honesty, and focus on the customer has 

proven successful for him both professionally and 

personally. There is not a customer in his territory 

that doesn’t consider him a friend. “Tommy is a 

living legend and industry treasure,” notes Jay 

Pack, Western Regional Sales Manager, “he has 

been a mentor, friend, and has earned the respect 

from all of his peers at VT Industries.”

Tommy and his wife Barbara plan on enjoying 

retirement by traveling and spending time at their 

lake home where he plans on doing some fishing 

and golfing. 

Bob Beach, owner of Beaco, retired in September 

as an independent territory sales manager for  

VT Industries. Beach and his team at Beaco 

have been serving the Baltimore and Greater 

Washington D.C. area since August of 1990.

Bob, together with his wife, Marie, and daughter, 

Meg, have done a wonderful job representing 

VT Industries with their dedication and 

professionalism. ”Bob has consistently opened 

up new accounts, grown his territory and always 

been a real professional,” acknowledged Chris 

Schlabach, national sales manager, Fine Laminate 

Countertops. “VT Industries was fortunate to have 

been associated with Bob Beach and Beaco.” 

VT Industries wishes Bob and Marie the very best 

in retirement as they plan on some extended 

vacations on the west coast of Florida. 

Tommy Coleman

VT Industries is pleased to announce the addition of 

Bruce Campbell as vice president, Operations, for VT 

Fine Laminate Countertop Division. Campbell comes 

to VT with significant manufacturing, management, 

and multi-plant direction. He holds a bachelor’s 

degree in Manufacturing Engineering Technology 

and a master’s degree in Business Administration, 

both from Brigham Young University.

For the past 17 years, Campbell has been with 

Elkay Manufacturing Company where he most 

recently served as vice president, Manufacturing 

and Purchasing, North American Plumbing Products 

Division. At VT, he will lead strategic initiatives 

as well as work closely with the sales, purchasing, 

and marketing departments to positively impact 

business.

“Bruce’s experience of managing and directing 

multiple plant locations, have prepared him well to 

lead the manufacturing side of our Fine Laminate 

Countertops business,” noted Rick Liddell VT 

Industries senior vice president, Fine Laminate 

Countertops Division. “He brings a depth of 

experience using lean principles and disciplines to 

drive efficiencies, standardization, safety, and his 

focus on customer service and satisfaction.”

Bob Beach (left) accepts award from George Bartlett (right).

Wilsonart HD Sink with Luna Winter HD laminate.

Bruce Campbell




